
Permitting single media outlets to control entire markets or large market
sectors
does not serve consumers and advertisers seeking competitive pricing nor does it
serve the democraticizing principle of discourse in our society.  I believe it
would
be a breach of the FCC's duty to administer the national commons of our airwaves
were broadcast ownership rules loosened permiting individual firms to achieve
market domination.  There is no other reason for such a change.


